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Abstract

The increasing sales and high market demand for Thrift Fashion pose several risks, particularly
concerning consumer safety and the sustainability of the business climate within the same market.
Imported second-hand clothing may be classified as hazardous goods or products due to its free
circulation without adequate quality control. This research aims to examine the challenges, obstacles,
and policy implications in addressing the sales of Thrift Fashion in Indonesia. The methodology
employed in this study is purely normative legal research, relying solely on secondary data sources. The
findings indicate that Thrift Fashion is explicitly prohibited in Indonesia, as stated in Law Number 7
of 2014 concerning Trade, Law Number 8 of 1999 concerning Consumer Protection, and Regulation
of the Minister of Trade Number 40 of 2022. The issue surrounding Thrift Fashion extends beyond
the actions of consumers and business actors; it is also influenced by insufficient law enforcement to
prevent the circulation of such goods. In response to this, it is essential to adopt effective solutions to
address the proliferation of Thrift Fashion. One such solution is to educate consumers about the risks
associated with the violation of product usage rights and to raise awareness among business actors at
various levels regarding their obligation to ensure the quality of the products they sell. The government
could also offer compensation or targeted subsidies to business actors engaged in the Thrift Fashion
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trade, enabling them to transition to alternative businesses when their products are confiscated and

destroyed.
KC)’WOI’ dS: Consumer Protection; Business Actors; Thrift Fashion

Introduction

In the current era, the growth of the fashion sector is so rapid that fashion
trends can change within one month, in which everyone has a unique and
different lifestyle. This lifestyle is also an important consideration when choosing
a product (Ma et al. 2024) The selected product must correspond to consumer
preferences and be of high quality, and the nominal price must be based on the
consumer’s financial capabilities. The ability to satisfy consumer desires can
influence the purchasing decision-making process (Andriani and Menuk Sri
2021).

The development of this fashion style has greatly been influenced by
fashion lovers, known as fashion enthusiasts. This fashion enthusiast can be
understood as a person who has an interest in fashion (Santika 2019). People's
attitudes and behavior in the current era of globalization have led to an increasing
tendency to buy imported used clothing because foreign brands tempt them
rather than local products (Parts and Vida 2011). his is because the value of
imported goods appears to be higher quality and cheaper than domestic
products. Imported second-hand clothing is increasingly popular because most
people, especially the younger generation and teenagers, view second-hand
clothing as unique and classic fashion (Agianto et al. 2023) (Agianto et al. 2023)
or you can even get vintage clothes, the new normal price of which can reach
millions of rupiah (Effendi et al. 2022). In the legal context, Law Number 17 of
2006, which amended Law Number 10 of 1995 concerning Customs, Article 1
Paragraph (13), explains that import is the activity of bringing goods into the
customs area. This provision is the legal basis for monitoring the entry of goods
into Indonesian territory, including used clothing. The Law Number 8 of 1999
concerning Consumer Protection also provides an essential legal basis. This

provision aims to ensure that goods circulating in the community are safe to use
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and meet the established health standards (Iffatriansyah soga; and Weny
Almoravid 2024).

Middle-class economic people think using foreign brands will improve their
social status (Peshkova et al. 2016). This provides an opportunity for traders to
sell used clothing from foreign brands at affordable prices. The increasing
tulfillment of clothing orders means that imported second-hand clothing
continues to flow into the domestic market. Therefore, the sale of second-hand
clothes is increasingly isolated, and there are many second-hand clothes whose
quality needs to be clarified (Asti and Griadhi 2016). According to Indonesian
Central Statistics Agency, in 2022, Indonesia has imported 26.22 tonnes of used
clothing and textile goods (HS code 63090000). Throughout 2022, Australia is
the primary nation importing used clothes to Indonesia, with 225,941 US
dollars. Australia’s significant market share in supplying second-hand apparel to
Indonesia is shown in this considerably higher figure, surpassing that of other
countries. Japan ranks second with an import value of 24,478 US dollars. Despite
its significance, the number is still considerably lower than Australia's. The
United States, Singapore, and Malaysia subsequently occupied the following
positions. In addition to Australia and Japan, China, Thailand, and the
Netherlands are all mentioned as exporters of second-hand apparel to Indonesia,
but their contribution is relatively lower. France and England, as European
representatives, are included in the list of providers for Indonesia's used clothes
imports, but their contribution could be more minor(Ahdi Ahdiat 2023). The
trade in imported used clothing is also not in line with the national movement of
proudly Made in Indonesia (GNBBI), which aims to make Indonesians love and
use domestic products. So, serious effort must be made to deal with violations of
the import ban on imported used clothing (Cahyaningrum 2024).

Environmental sustainability is an issue that needs serious support (Harris
and Shahrullah 2024). Health threats from used clothes can create problems for
consumers if they contract diseases caused by bacteria and parasites on their
clothes, even though they have gone through a previous cleaning process
(Rakhshanpour et al. 2021). Used clothing bought, sold, and used in Indonesia

may be in poor condition and contaminated with dust. Based on clinical tests by
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the Ministry of Trade experts on 25 types of used clothing, the samples were
tested using the Total Plate Count test method and obtained results of at least
216,000 microbial colonies and 36,000 fungi and its colony. These
microorganisms and fungi contain dangerous bacteria that can cause digestive
tract disorders, itching, and infections (Arifa Filza Yaneski 2018). There are
several studies that raise the issue of thrifting fashion products in Indonesia, in
which despite a ban on used clothing imports intended to safeguard the domestic
textile industry (Sharky 2023), Indonesia boasts a thriving second-hand clothing
market. Studies like (Syahrivar et al. 2023) reveal a positive connection between
enjoyment of shopping (hedonism) and the desire to buy used clothes. However,
this market is largely fueled by illegally imported goods, with distributors
resorting to unofficial channels like “rat ports” (Dede Prasetya 2023). Research
also explores the social and cultural aspects of Indonesian thrifting. (Denny
Prasetya 2023) examines it from a cultural viewpoint, while other studies analyze
the practice through the lens of Islamic economic law (Fitria et al. 2022; Huda et
al. 2023) Seeing the issues, a crucial lacuna exists in Indonesian lega, the
burgeoning phenomenon of second-hand (Denny Prasetya 2023) products has
yet to be comprehensively examined through a legal lens. This lack of analysis
hinders the development of a legal framework that could address the rights and
responsibilities of various stakeholders within the thriving fashion market.
Therefore, we examined the relationship between consumer protection and the
Thrift Fashion phenomenon in Indonesia, including its challenges, barriers, and
policy implications. We realize that the scope of this study is still very limited in
examining the effectiveness and interrelationship of laws and regulations
governing the policy prohibiting the import of used clothing in Indonesia.
Therefore, further research is needed to continue and sharpen the study on this

theme.

Research Method

This research explores the legal landscape surrounding “thrift fashion
products,” which is a phenomenon in Indonesia, with a viewpoint on the

challenges, obstacles, and policy implications in overcoming the sale of thrift
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fashion products in Indonesia. to produce findings and discussions, normative
legal studies are the cornerstone of this investigation. This normative legal
research carefully analyzes the existing legal framework, especially laws and
regulations in Indonesia, to understand how phenomena are viewed regarding
the law. Thus, the law in this study as the primary legal source is applied when
examining the case study of thrift fashion products. Using normative legal studies
is crucial because it ensures that this research is based on established legal
principles. In this case, data collection relies heavily on sources such as relevant
laws and regulations that relate to the topic under study (Ishaq 2017). For
example, this research explores legal sources and previous literature to examine
the legal qualifications of frugal faction products in the Indonesian context.
Thus, a comprehensive and structured data analysis of the selected normative
legal study is required to achieve a high validity value of the data that has been
collected (Suratman and Dillah 2013). Where this research not only used a single
source, but also used multi-sources to gain a comprehensive and structured data
analysis approach. This involves incorporating a variety of sources that go
beyond just legal materials. The research incorporates various forms of data,
including legal products such as Law Number 8 of 1999 concerning Consumer
Protection (UUPK); Law Number 7 of 2014 concerning Trade; Law Number
17 of 2006 amending Law Number 10 of 1995 concerning Customs and
Regulation of the Minister of Trade Number 40 of 2022 concerning
Amendments to Regulation of the Minister of Trade Number 18 of 2021
concerning the prohibition of export and import of commodities. relevant
literature, statistical information relating to the case study, and possibly even
other forms of evidence.

Thus, this study appropriately uses a descriptive approach to analyze data
sets to obtain data that can answer the formulation of questions so that
normative research with this descriptive approach provides a comprehensive
interpretation of legal sources and various other sources as a step to achieving
research validity. In this case, the process has passed the data analysis step, from
understanding, describing, and explaining the essentials (Irawati and Hutagalung

2023). As such, this research provides a comprehensive picture of the legal and
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broader environment surrounding thrift fashion products. This multifaceted
analysis allows a deeper understanding of these products' challenges to
Indonesian local products and how they may influence future policy decisions.
Ultimately, this research carefully examines the data collected to identify existing
legal gaps and shed light on the broader phenomenon of thrift fashion products

in the Indonesian market.

Results and Discussions
Challenges of the Rise of Thrift Fashion Products in

Indonesia

Clothing is one of the primary needs of every individual, and it functions to
cover certain parts of the body and protect body parts from hot or cold weather.
However, as time passes, clothes also express the social status of the person who
wears them (Purbandono Hardani 2023). The emergence of thrift fashion in
Indonesia poses many issues. Although thrift shopping was originally linked to
urban poor, it has since been embraced by younger generations who are largely
motivated by economic considerations rather than environmental awareness
(Rahmawati et al. 2022). According to Bhima Yudishtira from Institute for
Development of Economic and Finance (INDEF), thrifting in Indonesia began
to become popular in 2019 and has continued for the past few years. This is due
to a new lifestyle change among young people who have considered thrifting
activities as not taboo anymore because they can be considered an alternative to
saving expenses in purchasing clothes that are still in good condition even though
they are used (Hidayatullah; et al. 2021). The style has become popular as a result
of its inexpensive costs and appealing designs (Sharky 2023). Nevertheless, the
act of importing second-hand clothing is a subject of controversy and is subject
to regulatory restrictions, which may result in penalties for those who violate
them (Kusumaningrum et al. 2023; Sharky 2023). This approach has the
potential to negatively impact local businesses, especially small and medium firms

(Kusumaningrum et al. 2023).
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Research shows (Herjanto et al. 2016) that consumption of thrift clothing
products has increased every year. The market value of thrift clothing throughout
the world continues to increase; this shows that the consumption of thrift
clothing is in great demand among people around the world, one of which is the
Indonesian people. The word "Thrift' is taken from the word develop, which
means developing and progressing. Meanwhile, the word thrifty can be
interpreted as a way of using money and goods well and efficiently (Ristiani et al.
2022). On the other hand, fashion comes from English, which means way, habit,
or fashion. The term fashion has existed since humans first used animal skins to
cover their bodies (Lestari 2014). Understanding the importance of fashion as a
means of communication can increase the user’s self-confidence and differentiate
themselves from others.

Thrift clothing is clothing or accessories that once belonged to someone
else. These clothes may have been worn for several years but are resold because
they are still suitable for use. This is greatly influenced by several factors that
challenge the rise of Thrift Fashion products in Indonesia, namely:

1) High buying interest in thrift fashion products

Recent research suggests that Indonesian young are more interested in thrift
fashion, mostly due to economic issues rather than environmental
considerations. There are legal limitations on the importation of second-hand
clothes, and there may be consequences for breaking these rules (Sharky
2023).Despite the difficulties, thrift fashion continues to be favored by young
people, driven by reasons including cost-effectiveness and electronic word of
mouth (Sham et al. 2024). Explanation of buying interest by Kotler and Keller as
explained in the journal written (Purbandono Hardani 2023), Purchase interest
is behavior that shows a consumer's desire to purchase because of the emergence
of a positive consumer response to an object they like—furthermore, based on
the research results of Bulan Hilaliyah and Lilik Noor Yuliati, which were
published in a Policy Brief entitled Thrift Clothing Consumer Protection: The
Right to Choose and the Right to Comfort, Security, and Safety. The main
reasons consumers have the intention to buy thrift clothing are that it has a

cheaper price (43.6%), is more environmentally friendly (21.8%), and has a good
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brand image (13.5%). Most consumers will buy thrift clothing through offline
stores (55.1%) across various places such as Pasar Senen, Blok M, Gedebage, Pasar
Gasibu, and Pasar AJBS Surabaya. Most of the reasons consumers choose offline
stores are because of easy access to locations (30%) (Hilaliyah and Noor Yuliati
2023).
2) Consumer behavior toward brand awareness

Brand awareness is the ability of a consumer to remember a particular brand
name or advertisement after being lured by mentioning specific characteristics to
repurchase (Kotler, P., & Keller 2016). Meanwhile, according to (Aaker 2011)
rand awareness is the capability of a consumer or potential buyer to identify,
mention, or remember the name of a brand when they see or hear a particular
product category. The perception of a brand's reputation and identity has a
substantial impact on the choices consumers make when buying products, in
addition to considering factors such as the quality of the product and its price
(Kusuma et al. 2022). The influence of global culture also plays a role in the
increase of second-hand clothing imports in Indonesia. Fashion styles from
abroad, especially those from developed countries, often inspire fashion
enthusiasts in Indonesia. With the procurement of second-hand clothing
imports, consumers can use it to access international-style clothing without
spending too much. This phenomenon allows consumers to express themselves
through fashion more openly and creatively (Qurrotaayun et al. 2024). The
lifestyle of socialite consumers is shaped by personal background, surroundings,
and interactions with peers, leading to a strong emphasis on branded items as a
means of constructing and showcasing one's identity. According to (Mahendra
and Putri 2022), apparel companies are influenced by celebrity endorsements,
brand image, and brand trust when it comes to buying decisions. Among these
factors, brand trust has the most impact. The findings indicate that customers’
inclination towards popular clothing brands is influenced by a combination of
social, emotional, and functional elements. Among these aspects, brand image
and perceived status play a significant role in the decision-making process.

3) Overproduction and Fast fashion
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Excessive manufacture of garments frequently leads to an accumulation of
products. The fashion business frequently overproduces garments beyond the
real needs of the market. As a result, commodities tend to accumulate in the
warehouses of retail stores and wholesalers. Consequently, the selling price is
impacted, leading to a tendency for it to be set at a lower value to prevent losses
caused by inventory buildup. As a result, manufacturers sometimes provide
substantial discounts. This syndrome induces people to purchase clothing in
significant numbers, especially for goods that are not strictly essential. As a result
of the brief duration of the product cycle, fashion trends undergo rapid changes.
Recently purchased garments might quickly fall out of trend. Consequently,
buyers rapidly lose interest in their garments and seek out new ones, leading to
the widespread occurrence of second-hand clothing being sold. The proliferation
of mass manufacturing in the global fashion industry has resulted in a surplus of
unsold garments, hence fueling the growth of thrifting. Thrifting, formerly a
philanthropic endeavor, has transformed into a prevalent cultural phenomenon,
particularly embraced by the younger generation. The Fast Fashion
phenomenon refers to the practice in the fashion business of rapidly changing
fashion trends within a short period of time. Fast Fashion inevitably exerts a
detrimental influence on the environment (Balqgies and Jupriani 2022).

Then, based on sources obtained from Milieu Insight regarding the reasons

for buying used goods in May 2022, the following data was obtained:

FIGURE 1. Most common reasons for shopping in Indonesia second-hand
fashion as of May 2022
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Cheaper than brand new 55%

I want to find branded items sold at lower prices

| like the element of surprise (i.e finding
something unexpected)

Second-hand fashion shops have a wide variety

| like the style of second-hand fashion (eg.
vintage clothes)

It is more environmentally friendly to do so
| join my friends/family when they shop for
second-hand fashion

Other reasons

0% 10% 20% 30% 40% 50% 60% 70%

Share of respondents

Source Additional Information:
Milieu Insight Indonesia. May 2022 1.000 respondents
© Statisia 2024

Source: Statista, 2024.

This bar table image presents the results of a survey conducted by Milieu
Insight in Indonesia in May 2022 with 1,000 respondents. This survey aims to
discover why people buy second-hand goods, especially clothes. The X-axis
(Horizontal) information is the Percentage of Respondents; this axis shows the
percentage of 1,000 respondents who chose each reason. The scale goes from 0%
to 70%, with 10% intervals. Next, the Y-axis (Vertical) is the Reason for Buying
Used Goods, meaning that this axis displays the various reasons respondents give.
The reasons are arranged from the most selected to the least selected. From the
bar table above, it is found that the interpretation of the data is: 1) Main Reason:
The main reason why people buy used goods is because they are cheaper than
new goods (55%). This shows that economic factors are the primary
consideration for most consumers; 2) Other Reasons: Apart from low prices,
other popular reasons are the desire to find branded items at more affordable
prices (41%), as well as the element of surprise or finding something unique
(34%); 3) Lifestyle Factors: Lifestyle factors are also a consideration, such as liking
vintage clothing styles (31%) and wanting to contribute to a better environment
(25%); and 4) Social Factors: Some respondents also said they bought second-
hand goods to join friends or family when shopping (25%). From the survey
results, the decision to buy used goods is influenced by various factors, ranging

from economics and lifestyle to social and environmental factors. Cheaper prices
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are the main attraction, but other factors such as style, uniqueness, and ecological

concern also play a role.

Obstacles in Managing Thrift Fashion Products in

Indonesia

Importing used clothing commodities from abroad is an illegal act.
However, preventing the distribution of illegal thrift products is not easy. High
consumer demand, the significant economic value of Trade, and weak law
enforcement make thrifting activities challenging to overcome. Apart from
consumers' right to freely choose the products they will consume, one of the
Indonesian government's efforts to overcome this is an express prohibition on
business actors importing used clothing. Not only used branded or branded
clothing but all types and brands of used clothing without exception. The
number of government actions against imported used clothing has increased
from 165 actions with a confiscated value of IDR 17.42 billion in 2021 to 220
actions with a confiscated value of IDR 23.91 billion in 2022. The details of the
prosecution carried out by the Directorate General of Customs and Excise in
2022 show that there were 220 prosecutions in several channels of used imported
clothing. These channels are through passengers (89 cases), general imports (38
cases), goods/postal shipments (83 cases), free trade zones (7 cases), and bonded
zones (3 cases). Most prosecutions related to used imported clothing are held in
the Batam General Service Office (KPU) area (Immanuel and Johannes 2024).

About Thrift Fashion Products, the highest legal umbrella is in Law
Number 7 of 2014 concerning Trade. Article 47, paragraph (1) regarding
regulations regarding import practices explains that a person or business entity
acting as an importer is obliged to import goods in new conditions. As an
exception, goods not in new condition may be imported into Indonesia to
produce certain goods. Furthermore, regulations regarding the import of used
clothing are also contained in Article 8 paragraph (2) of Law Number 8 of 1999
concerning Consumer Protection (UUPK), which states that “Business actors

are prohibited from trading damaged, defective or used, and contaminated goods
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without providing detailed information. complete and correct for the goods in
question”.

Then, referring to the provisions of Article 7 UUPK, it can be understood
that “business actors must carry out business activities in good faith.” The
principle of good faith generally applies when the parties enter into an agreement
and when carrying out their rights and obligations in good faith. In Dutch, good
faith is known as the goeder trouw, also translated as honesty. One concrete form
of implementing the principle of good faith is honesty in providing information
about the condition of the goods and the origin of the goods and providing clear
instructions regarding the use and care of the goods before selling them to
consumers (Sinaga 2018).

A more detailed explanation regarding the prohibition on used clothing is
explained and emphasized in the Minister of Trade Regulation Number 40 of
2022 concerning Amendments to the Minister of Trade Regulation Number 18
of 2021 concerning the prohibition of commodity exports and imports. It
explains that used goods not to be imported include used clothes, shoes, and
other used goods. Even though there are regulations prohibiting Thrift Fashion
products, this illegal activity still often occurs between business actors and
consumers who carry out buying and selling activities. This is driven by various
factors, such as the opinion of the Deputy Executive Chair of the Indonesian
Fashion Chamber (IFC), believes buyers usually create different looks through
import thrifting because it is creative in styling. There are surprises, and enjoy the
process of thrifting shopping. Furthermore, thrifting goods are generally
synonymous with cheapness, so many buyers are looking for them. However,
looking at cheap prices is not always true because many thrifting items are
expensive and are considered to have historical value (Dzulfaroh and Hardiyanto
2023).

Used imported clothing is not only sold in traditional markets; sales have
also spread to e-commerce or social media through applications such as TikTok,
Instagram, Facebook, and Shopee. In traditional markets, thrifting import shop
locations are spread across various regions. It is found at Senen and Kuitang

Markets in the Special Capital Region of Jakarta. In the city of Tabanan-Bali,
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there is the Kodok Market. Bandung City is famous for the Gedebage Market and
Cimol Market. For Yogyakarta itself, there is the Awul-Awul Shop. So, it can be
said that interest in thrifting products is still high (Dewa Ayu Putu Leliana Sari
2022).

Policy Implications for Thrift Fashion Products in

Indonesia

Basically, consumer rights are generally known to have 4 (four) basic
consumer rights, namely (Afrineldi 2021):
1). The right to safety;
2). The right to be informed;
3). The right to choose;
4). The right to be heard.

These four fundamental rights are recognized internationally. In its
development, consumer organizations that are members of The International
Organization of Consumer Union (IOCU) have added several rights, such as the
right to receive consumer education, the right to receive compensation for losses,
and the right to a good and healthy living environment (Fatimah 2019). While
the information comes from the Handbook on ASEAN Consumer Protection
Laws and Regulations states that The UN General Assembly sets out the key
characteristics of effective consumer protection laws, enforcement agencies, and
redress systems and recognizes eight fundamental consumer rights and
responsibilities, namely: (The ASEAN Secretariat 2021)

1) The right to satisfaction of basic needs - To have access to basic, essential
goods and services: adequate food, clothing, shelter, health care, education,
public utilities, water and sanitation.

2) The right to safety - To be protected against products, production processes
and services which are hazardous to health or life.

3) The right to be informed - To be given the facts needed to make an informed
choice, and to be protected against dishonest or misleading advertising and

labelling.
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4) The right to choose - To be able to select from a range of products and
services, offered at competitive prices with an assurance of satisfactory
quality.

5) Theright to be heard - To have consumer interests represented in the making
and execution of government policy, and in the development of products
and services.

6) The right to redress - To receive a fair settlement of just claims, including
compensation for misrepresentation, shoddy goods or unsatisfactory
services.

7) The right to consumer education - To acquire knowledge and skills needed
to make informed, confident choices about goods and services, while being
aware of basic consumer rights and responsibilities and how to act on them.

8) The right to a healthy environment - To live and work in an environment,
which is non-threatening to the well-being of present and future generations.

Regarding consumer rights, has been regulated in Article 4 paragraph (1) of

Law Number 8 of 1999 concerning Consumer Protection. The rights of the

consumers area a. T'o obtain comfort, security and safety in using or consuming

the goods and/or service; b. To choose the goods and/or services and obtain

Point b the said goods and/or services in accordance with the promised

conversion value and condition and warranty; c. To obtain correct, clear end

honest information on the condition and warranty of goods and/or services; d.

To be heard in expressing opinion and complaints on the good and/or services

they use or consume; e. To obtain proper advocay, protection and settlement in

the consumer's protection dispute; f. To obtain consumers training and
educationg; g. To receive proper and honest and nondiscriminatory treatmend
or service h. to obtain copensation, redress and/or subtitution, if the goods
and/or services received are not in accourd with the agreement or not received as
requested; i. To obtain rights as regulated in the other provisions ot the law.
Information from Ahmadi Miru and Sutarman Yodo states, “The right to
security and safety of consumers in the use of the goods or services they obtain so
that consumers can avoid physical and psychological harm when consuming a

product.” This means that if it is related to consumer rights, which have been
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regulated in Article 4 paragraph (1) of Law Number 8 of 1999 concerning

Consumer Protection, the activity of importing used clothing consumed by

consumers is contrary to consumer rights related to the right to safety in

consuming goods and services (Nisya et al. 2021).

Apart from the right of consumers to freely choose the products they will
consume, there are goals to be achieved in consumer protection as the provisions
have been regulated in the Consumer Protection Law Article 3, which contains
consumer protection aimed at increasing individual awareness in protecting
themselves, avoiding goods or services that are detrimental, as well as empowering
them to demand consumer rights. This also includes creating a clear protection
system, educating business actors about their responsibilities, and improving the
quality of goods/services for consumer safety and satisfaction.

The ban on thrifting also aims to protect domestic textile industry workers.
The potential financial setbacks that local apparel business participants may
encounter:

1) Price: Second-hand clothing is typically available at a significantly lower cost
than new items produced by local producers. This poses a challenge for locally-
produced goods to establish a competitive presence in the market.

2) Quality: However, it is important to note that not all second-hand clothing is
of inferior quality. Some are still in excellent shape, so buyers choose the more
affordable alternative.

3) Diversity: Pre-owned garments provide an extensive range of styles, brands,
and sizes that are sometimes unavailable in the local market.

4) Reduced local product demand: When customers are presented with the
option of purchasing second-hand apparel that features popular names and
offers lower prices and a wider variety, they tend to buy second-hand items
instead of new products. Consequently, there is a decline in the demand for
domestically produced clothing items.

5) Output Decline: A substantial decrease in demand may compel local

manufacturers to decrease or halt output due to a lack of profitability.
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6) Impact on Textile Industry: Reduction in Raw Material Production: The
decrease in demand for clothing items will lead to a decrease in demand for
raw materials manufactured by the domestic textile industry.

7) Possible workforce reductions and company shutdowns: Due to the decrease
in manufacturing output, the textile sector may terminate the employment of
its workers.

If youlook at the country of Kenya, the textile industry has been completely
undermined by the influx of imported second-hand clothing. Initially, the textile
industry in Kenya could accept more than 200,000 workers; now, only 20,000
workers remain because the number of imported used clothes is increasing, and
the absorption capacity is decreasing. Based on information from Minister of
Cooperatives and Micro, Small and Medium Enterprises, the fate of one national
textile worker is currently under threat. This should serve as a warning that if the
shop import thrifting business continues, it is not impossible that Indonesia
could potentially experience something similar to Kenya (Safitri and Bakhtiar
2024). Implementing an extra tariff on imported used garments is intended to
bolster the domestic textile and fashion sector. This strategy aims to reduce the
competitiveness of imported second-hand apparel compared to locally produced
clothing to incentivize customers to choose domestic items. This strategy also can
foster the growth of local enterprises and enhance the quality of products in the
home market. The imposition of supplementary import charges is elucidated in
the Law of the Republic of Indonesia Number 7 of 2014 Article 17 paragraph
(1) on Trade, which stipulates that the government can levy additional import
duties to safeguard indigenous industries (Qurrotaayun et al. 2024).

Therefore, legal safeguards are imperative to protect these assets from unfair
competitive practices in the market (Thalib et al. 2024). The Government needs
to establish clear regulations regarding the buying and selling thrift fashion
goods. These regulations can include quality standards for goods sold, consumer
protection, and sanctions for sellers who violate the rules. Clear regulations will
provide guidelines for business actors and legal protection for consumers (Wijaya
and Dian Andriasari 2022).
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Conclusion

The regulations governing Thrift Fashion in Indonesia clearly explain the
prohibitions on business actors distributing, buying, and selling thrift fashion
products. It's just that the interest and high level of consumers are still quite
enthusiastic about using these products for several reasons such as lower prices,
well-known brands, original products, unique or even rare. So that it rules out
the potential losses that accompany the consumer himself; furthermore, with
consumer interest still high, it is still easy for Thrift Fashion business actors to be
found both in online shops and stores; this could also potentially harm business
actors in the same market share, especially Micro, Small and Medium
Enterprises/MSMEs which have limitations in business development and
depends on consumer activity.

The problem with Thrift Fashion is not limited to quality or quantity or is
related to the behavior of consumers and business actors. It could even be
justified by the lack of strict law enforcement to curb the circulation of Thrift
Fashion. On this basis, it is necessary to take a solution that is worth trying,
namely by providing education to consumers regarding the threat of violation of
rights regarding the use of Thrift Fashion products, then providing
understanding to business actors at various levels regarding the obligation to
maintain the quality of products sold and/or before confiscating and destroying
Thrift products. Fashion. The government could also provide compensation or
measurable subsidies to business actors already selling Thrift Fashion products so
they can switch to another business when their products are confiscated and

destroyed.

References

Aaker, D. A. 2011. Manajemen Ekuitas Merek: Memanfaatkan Nilai Dari
Suatu Merek. Cetakan Ketiga. Jakarta: Mitra Utama.

Afrineldi. 2021. “Perlindungan Konsumen Dalam Perdagangan Elektronik (E-
Commerce).” Jurnal Ilmiah Publika 9(1): 101-11.

ISSN (Print) 1907-6479 | ISSN (Online) 2774-5414



Journal of Judicial Review 18 Vol. 27 Issue 1, 2025, 1-22

Agianto, Rifqi et al. 2023. “Analisis Proses Impor Pakaian Bekas Oleh Pedagang
Di Pasar Gedebage Bandung.” Jurnal ckonomika dan menejemen 12(01):

18-26.
Ahdi Ahdiat. 2023. “10 Negara Pemasok Pakaian Bekas Impor Terbesar Ke
Indonesia.” databoks: 1.

https://databoks.katadata.co.id/datapublish/2023/03/16/10-negara-
pemasok-pakaian-bekas-impor-terbesar-ke-indonesia.

Andriani, Arwita Dwi, and Christina Menuk Sri. 2021. “Pengaruh Gaya Hidup,
Kualitas Produk Dan Harga Terhadap Keputusan Pembelian Pakaian
Bekas Import Di Tempat Biasa Thrift Store Surabaya.” Journal of
Sustainability Business Research 2(1): 194-207.

Arifa  Filza Yaneski. 2018. “Implementasi Kebijakan Penanganan
Penyelundupan Pakaian Bekas Di Provinsi Riau, Indonesia.” Journal of
International Relations 4(3): 295-302.
http://journals.sagepub.com/doi/10.1177/1120700020921110%0A.

Asti, Ni Putu Maha Dewi Pramitha, and Ni Made Ari Yuliartini Griadhi. 2016.
“Perlindungan Hukum Terhadap Konsumen Yang Mengkonsumsi
Pakaian Impor Bekas.” Kertha Semaya 4(2): 1-6.
http://repository.upnjatim.ac.id/2766/2/1.pdf.

Balgies, Annisa Karimah, and Jupriani Jupriani. 2022. “Campaign ‘Thrifting’
Sebagai Solusi Limbah Fashion.” DEKAVE : Jurnal Desain Komunikasi
Visual 12(2): 186. doi:10.24036/dekave.v12i2.117314.

Cahyaningrum, Dian. 2024. “Penanganan Pelanggaran Larangan Impor Pakaian
Bekas.” Info Singkat 16(5): 11-15.

Dewa Ayu Putu Leliana Sari. 2022. “Thrift Fashion Dalam Perubahan Paradigm
Pandemi; Dilarang Tapi Digemari?” In Dasa Citta Desain: E-Book Chapter
Desain, , 133.

Dzulfaroh, Ahmad Naufal, and Sari Hardiyanto. 2023. “Dilarang Pemerintah,
Mengapa Thrifting Di Indonesia Sangat Diminati?” Kompas.com: 1.
https://www.kompas.com/tren/read/2023/03/17/134552465/dilarang-
pemerintah-mengapa-thrifting-di-indonesia-sangat-diminati?page=all.

Effendi, Muhammad Herman et al. 2022. “Perlindungan Konsumen Dalam Jual
Beli Pakaian Bekas Impor Melalui Aplikasi Sosial Media Instagram Di
Indonesia.”  Wasaka Hukum 10(1): 141-62. https://ojs.stihsa-
bjm.ac.id/index.php/wasaka/article/view/68.

Fatimah, Ummul. 2019. “PERLINDUNGAN YANG DIBERIKAN OLEH
CONSUMERS INTERNATIONAL TERHADAP KONSUMEN

ISSN (Print) 1907-6479 | ISSN (Online) 2774-5414



Journal of Judicial Review 19 Vol. 27 Issue 1, 2025, 1-22

DALAM PELAYANAN JASA PENERBANGAN.” Bidang Hukum
Kenegaraan 3(2): 246-58.

Fitria, Tira Nur et al. 2022. “The Phenomenon of Thrifting in State Law and
Islamic Economic Perspective: A Business of Second Branded Fashion
Trends for Young People.” Jurnal Ilmiah Ekonomi Islam 8(3): 2423.
d0i:10.29040/jiei.v8i3.4511.

Harris, Richard, and Rina Shahriyani Shahrullah. 2024. “Investment Incentives
in Environmental Projects in Indonesia : An Analysis of Legal Potentials &
Challenges.” 26(June): 17-32.

Herjanto, Halimin et al. 2016. “The Increasing Phenomenon of Second-Hand
Clothes Purchase: Insights From the Literature.” Jurnal Manajemen dan
Kewirausabaan 18(1): 1-15. doi:10.9744/jmk.18.1.1-15.

Hidayatullah; et al. 2021. “Thrifting Shop, Jual Beli Barang Seken Yang Lagi
Digandruni Milenial.” lokadata.id. https://lokadata.id/artikel/thrifting-
shop-jual-beli-barang-seken-yang-lagid-igandrungi-milenial.

Hilaliyah, Bulan, and Lilik Noor Yuliati. 2023. “Perlindungan Konsumen
Pakaian Thrift: Hak Memilih Serta Hak Atas Kenyamanan, Keamanan,
Dan Keselamatan.” Policy Brief Pertanian, Kelautan, dan Biosains Tropika
5(3). d0i:10.29244/agro-maritim.050304.

Huda, Rahmatul et al. 2023. “Aspect of Legal Protection on Buying
Transactions of Thrift Shop Products Sharia Economic Law Perspective.”
Pena Justisia: Media Komunikasi dan Kajian Hukum 21(1): 233-43.
doi:10.31941/pj.v21i1.2728.

Iffatriansyah soga;, and Zamroni Abdussamad Weny Almoravid. 2024.
“Dampak Dan Tantangan Hukum Impor Pakaian Bekas Di Indonesia.”
SINERGI 1(7): 565-70.

Immanuel, Revandy Eliazer, and Ayu Widowati Johannes. 2024. “Pengawasan
Dan Pengendalian Kebijakan Pelarangan Pakaian Impor Bekas ( Thrift )
Dalam Melindungi Kepentingan Umum Oleh Kedeputian III Kantor Staf
Presiden Republik Indonesia.” Jurnal Ilmiah Administrasi Pemerintaban
Daerah 15(1): 92-102.

Irawati, Jovita, and Kevin Gorga Kennedy Hutagalung. 2023. “Standard Clauses
in Vehicle Purchase Credit Agreements in Indonesia: An Examination of
Consumer Protection and Legal Enforcement.” Journal of Judicial Review
25(2): 255. doi:10.37253/jjr.v25i2.8589.

Ishaq. 2017. Metode Penelitian Hukum Dan Penulisan Skripsi, Tesis, Serta
Disertasi. Bandung: CV.Alfabeta.

ISSN (Print) 1907-6479 | ISSN (Online) 2774-5414



Journal of Judicial Review 20 Vol. 27 Issue 1, 2025, 1-22

Kotler, P., & Keller, K. L. 2016. Marketing Management 15th Edition. Harlow:
Pearson.

Kusuma, Syita Salwa et al. 2022. “Pengaruh Brand Image, Kualitas Produk Dan
Harga Terhadap Keputusan Pembelian Pada Merek Uniqlo (Studi Pada
Konsumen Uniqlo Dp Mall Semarang).” Jurnal Ilmu Administrasi Bisnis
11(4): 807-13. doi:10.14710/jiab.2022.35892.

Kusumaningrum, Nurcahyaning Dwi et al. 2023. “The Phenomenon of Thrift
Shop Indonesia’s Prohibition and Sanctions for the Views of Business
Users.” Jurnal Intervenst Sosial 2(1): 14-22.
doi:10.32734/intervensisosial.v2i1.12419.

Lestari, Sri Budi. 2014. “Fashion Sebagai Komunikasi Identitas Sosial Di
Kalangan Mahasiswa.” Ragam Jurnal Pengembangan Humaniora 14(3):
225-38.

Ma, Bohao et al. 2024. “How Do Consumers’ Fashion Lifestyles Differentiate
Their Logistics Preferences for Fashion Products?” Journal of Retailing
and Consumer Services 79: 103798.
doi:https://doi.org/10.1016/j.jretconser.2024.103798.

Mahendra, Hamdan Ananta Ihza, and Kartika Anggraeni Sudiono Putri. 2022.
“Peran Endorser Selebriti, Citra Merek, Dan Kepercayaan Merek Terhadap
Keputusan Pembelian Produk Pakaian Erigo (Studi Pada Mahasiswa Di
Kota Malang).” Journal of Business € Applied Management 15(1): 019.
doi:10.30813/jbam.v15i1.3318.

Nisya, Firda Khoirun et al. 2021. “PERLINDUNGAN HUKUM
TERHADAP KONSUMEN DALAM PRAKTIK JUAL BELI
PAKAIAN BEKAS IMPOR DI PASAR SENEN JAYA Firda.” Humani
(Hukum dan Masyarakat Madani) 11(2): 207-23.

Parts, Oliver, and Irena Vida. 2011. “The Effects OfConsumer
Cosmopolitanism on Purchase Behavior OfForeign vs. Domestic
Products.” Managing Global Transitions 9(4): 355-70.

Peshkova, Anna et al. 2016. “Intimacy of the Russian Upper Middle Class with
Luxury Fashion.” Journal of Global Scholars of Marketing Science 26(2):
152-73.d0i:10.1080/21639159.2016.1143152.

Prasetya, Dede. 2023. “Implications of the Import Ban of Used Clothes Based
On.” Indonesian Interdisciplinary Journal of Sharia Economics 6(3): 1811—
19.

Prasetya, Denny. 2023. “Fenomena Thrifting Dari Kacamata Industri Budaya:
Tinjauan Pemikiran Adorno & Horkheimer.” MITZAL (Demokrasi,

ISSN (Print) 1907-6479 | ISSN (Online) 2774-5414



Journal of Judicial Review 21 Vol. 27 Issue 1, 2025, 1-22

Komunikasi dan Budaya): Jurnal Ilmu Pemerintaban dan Ilmu
Komunikasi 8(2): 68. doi:10.35329/mitzal.v8i2.4788.

Purbandono Hardani, Rahmat. 2023. “Analisis Faktor-Faktor Yang
Mempengaruhi Minat Beli Konsumen Terhadap Produk Fast Fashion Di
Indonesia.” Jurnal Akuntansi dan Manajemen 34(3): 174-89.
d0i:10.53916/jam.v34i3.113.

Qurrotaayun, Balgis et al. 2024. “Dampak Pelarangan Impor Pakaian Bekas
(Thrift) Terhadap Pedagang Di Indonesia.” Jurnal Pendidikan Tambusai
8(1): 1326-37.

Rahmawati, Aulia et al. 2022. “Thrift Shopping and Indonesian Urban Youth
Fashion Consumption.”  JOMEC  Journal 0(17): 119.
doi:10.18573/jomec.224.

Rakhshanpour, Arash et al. 2021. “Second-Hand Clothe, a New Threat for
Acquiring Parasitic Infection.” Iranian journal of public health 50(1): 211-
12. doi:10.18502/ijph.vS0i1.5093.

Ristiani, Nevi et al. 2022. “Fenomena Thrifting Fashion Di Masa Pandemi
Covid-19:Sstudi  Kasus Pada Mahasiswa Universitas Lampung.”
SOCIOLOGIE: Jurnal Ilmiah Mahasiswa Sosiologi 1(2): 186-95.

Safitri, Nadila, and Handar Subhandi Bakhtiar. 2024. “Penghapusan Thrifting
Impor Shop Sebagai Upaya Penegakan Peraturan Menteri Perdangan
Nomor 40 Tahun 2022.” Tanjungpura Law Journal 8(1): 42-S8.
doi:10.26418/1lj.v8i1.65000.

Santika, Dewa Ngakan Angga Wira. 2019. “Legalitas Thrift Shop Dan Preloved
Di Indonesia.”  Jurnal Kertha Desa 9(6): 24-33.
https://www.ussfeed.com/a-brief-history-of-thrifting/,.

Sham, Rohana et al. 2024. “Influence of Thrifting Products Purchasing
Behavior: Cases of Young Adults in Indonesia.” Environment-Behaviour
Proceedings Journal 9(27): 369-76. doi:10.21834/e-bpj.v9i27.5713.

Sharky, Yoliandri Nur. 2023. “Impact of Import Thrifting in Indonesia: A Case
Study on Used Fashion Products.” QISTINA: Jurnal Multidisiplin
Indonesia 2(1): 437-41. doi:10.57235/qistina.v2i1.516.

Sinaga, Niru Anita. 2018. “PERANAN ASAS-ASAS HUKUM PERJANJIAN
DALAM.” Bina 7(2): 107-20.

Suratman, and Phlilips Dillah. 2013. Merode Penelitian Hukum. Bandung:
CV.Alfabeta.

Syahrivar, Jhanghiz et al. 2023. “No Longer Look down: Investigating Second-
Hand Clothing Purchase in Indonesia.” International Review on Public

ISSN (Print) 1907-6479 | ISSN (Online) 2774-5414



Journal of Judicial Review 22 Vol. 27 Issue 1, 2025, 1-22

and Nonprofit Marketing 20(2): 319-39. doi:10.1007/512208-022-00341-
7.

Thalib, Nur Aisyah et al. 2024. “Unveiling the Vital Role of Trade Secrets in
Sustaining Culinary Businesses for MSMEs.” 26(June): 177-92.

The ASEAN Secretariat. 2021. Handbook on ASEAN Consumer Protection Laws
and  Regulations.  http://asean.org/storage/2018/05/Handbook-on-
ASEAN-Consumer-Protection-Laws-and-Regulation.pdf.

Wijaya, Muhammad Wahyu Abdi, and Dian Andriasari. 2022. “Bisnis Pakaian
Impor Bekas (Thrifting) Sebagai Tindak Pidana Ditinjau Dari Undang-
Undang Nomor 7 Tahun 2014 Tentang Perdagangan.” Bandung
Conference Series: Law Studies 2(2): 1117-23.
doi:10.29313/bcsls.v2i2.2581.

Acknowledgments

We want to thank those who continue to support the author and all the assistance
they have provided. We also remember to thank previous researchers for their
work, which provided the basis for completing this research. Your support is an

encouragement for us to continue working.

Competing Interest

The authors declare that there are no competing interests.

ISSN (Print) 1907-6479 | ISSN (Online) 2774-5414



