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 Batam City has become a popular destination for individuals from 
outside the city seeking employment due to the numerous 
manufacturing companies established there, both from local and foreign 
sources. The success of these companies is influenced not only by the 
abilities of their workforce but also by how well employees adapt to their 
working environment. This study aims to explore whether intellectual 
capital and cultural intelligence impact innovation and performance 
within the manufacturing sector in Batam City, with knowledge sharing 
serving as a mediating variable for cultural intelligence. Utilizing a 
quantitative research approach, the study is supported by primary data 
collected through surveys in the form of questionnaires. The researchers 
employed SPSS and Smart PLS software to analyze variable data and 
test the hypotheses. The findings reveal the following: 1) intellectual 
capital has no effect on innovation., 2) intellectual capital positively 
affects performance. 3) cultural intelligence positively affects 
innovation., 4) cultural intelligence positively affects knowledge sharing. 
5) knowledge sharing positively affects innovation., 6) innovation 
positevely affecs on performance, and 7) cultural intelligence affects 
innovation through knowledge sharing as a mediating variable. In 
relation to these results, this research is recommended as a reference 
for managers in improving innovation and performance 

Keywords: Intellectual Capital, Cultural Intelligence, Knowledge 
Sharing, Innovation, performance 
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INTRODUCTION 

 The world is on the brink of the 

Fourth Industrial Revolution (Industry 

4.0), where businesses are required to 

enhance their technological capabilities 

and innovation to compete in a dynamic 

environment (Mahmood & Shujaat, 

2020). Industry 4.0 is viewed as a 

significant innovation in the 

manufacturing sector. Consequently, 

similar factors can influence the 

implementation of innovation and the 

adoption of Industry 4.0 within a company 

(Michna & Kmieciak, 2020). 

Manufacturing companies serve as the 

backbone of a country's economy, 

necessitating capital and knowledge to 

operate effectively (Xu & Liu, 2020). 

According to Alvino et al. (2021), 

intellectual capital signifies a transition 

toward innovative, competitive, and 

sustainable development; however, many 

ASEAN countries still face challenges in 

human resource development 

(Ekaningrum, 2021). Indeed, intellectual 

capital comprises a collection of 

intangible resources, knowledge, 

experience, and intellectual wealth owned 

and utilized by an organization, 

community, country, or society to create 

economic, utility, social, and 

environmental value (Dumay, 2020). 

 In addition to the importance of 

knowledge capital, understanding cultural 

dynamics is crucial in the realms of 

business and management. Stoermer et al. 

(2021) define Cultural Intelligence as an 

individual's ability to interact effectively 

across different cultural contexts with 

people from diverse backgrounds. This 

concept originated in cross-cultural 

psychology and has gained significant 

attention in the fields of business and 

international management (Nooria et al., 

2020). Cultural Intelligence benefits 

cross-cultural teams by fostering 

increased innovation and knowledge 

sharing among team members within a 

company (Mangla, 2021). It arises from 

the social contexts in which individuals 

operate, influencing their intergroup 

attitudes, their ability to empathize with 

others, and their understanding of how 

culture affects human behavior. This 

understanding ensures that knowledge 

sharing is utilized effectively.  Id et al. 

(2021) define Knowledge Sharing as the 

behavior exhibited by individuals to assist 

or cooperate with others, aimed at 

problem-solving and generating new ideas 

through the exchange of information and 

knowledge. 

 According to World Bank data from 

2020, Indonesia is ranked 94th on the 

Human Capital Index, with a score of 

0.54, which is equal to that of Dominica. 

In contrast, other Asian countries like 

Singapore and Malaysia rank significantly 

higher: Singapore holds the top position 

with a score of 0.88, while Malaysia is 

ranked 62nd with a score of 0.61. This 

indicates that Indonesia is positioned quite 

low on the Human Capital Index. There is 

a critical need for improvement in the 

development of human capital to enhance 

quality, facilitate technology diffusion, 

and foster innovation, which have all been 

ongoing challenges (Ekaningrum, 2021). 

This research will explore how 

Intellectual Capital and Cultural 

Intelligence, mediated by Knowledge 

Sharing, influence innovation in 

manufacturing companies located in 

Batam City. 

LITERATURE REVIEW 

The Effect of Intellectual Capital on 

Innovation 

Intellectual capital refers to the intangible 

resources and knowledge embedded 
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within a company, both internal and 

external, that can create value for the 

organization (Cindiyasari et al., 2022). 

According to Jayabalan et al. (2022), 

intellectual capital consists of three main 

components: human capital, structural 

capital, and relational capital. Human 

capital includes employees' experience, 

skills, development, and teamwork. 

Structural capital encompasses databases, 

processes, patents, licenses, trademarks, 

and similar resources. Finally, relational 

capital focuses on the network of 

relationships between individuals.From a 

managerial perspective, Najar et al. (2020) 

research highlights the most important 

success factors that should be considered 

in future innovation investments, 

suggesting that their findings enrich the 

discourse on research and development 

(R&D) and innovation by presenting 

varying results from different developed 

countries. Empirical results from Rideg et 

al. (2023) show a positive relationship 

between intellectual capital and 

innovation. This finding is further 

supported by research from 

Phonthanukitithaworn et al. (2023), which 

also indicates that intellectual capital 

positively correlates with innovation. 

H1: Intellectual Capital is positively 

related to Innovation 

Effect of Intellectual Capital on 

Performance 

Intellectual Capital is positively related to 

performance (Hesniati & Erlen, 2021). A 

company must focus on developing 

resources that are valuable, rare, and 

difficult to imitate in order to establish a 

lasting competitive advantage (Alharbi, 

2023). According to M. Yousaf (2022), 

intellectual capital, as an intangible asset, 

significantly contributes to a company's 

superior performance in a competitive 

environment. This view is also supported 

by Aljuboori et al. (2022), who found that 

intellectual capital plays a crucial role in 

enhancing innovation and performance 

within a company. Furthermore, research 

by  Aybars & Öner (2022) indicated that 

intellectual capital is one of the key factors 

contributing to overall company 

performance. Additionally, Innayah et al. 

(2020) demonstrated a positive 

relationship between intellectual capital 

and company performance, suggesting 

that it impacts the effectiveness and 

efficiency of a company's operations. 

H2: Intellectual Capital is positively 

related to Performance 

The Effect of Cultural Intelligence on 

Innovation 

Previous studies indicate that high levels 

of cultural intelligence can foster 

innovative behavior among multicultural 

employees, as cultural intelligence 

enhances flexibility in thinking (Fan et al., 

2020). This assertion is supported by the 

research conducted by Humaira et al. 

(2023), Jinlong et al. (2021), and 

Hernawati & Tajib (2020), which 

collectively confirm that cultural 

intelligence has a significant positive 

effect on innovation. They emphasize that 

individuals with greater cultural 

intelligence are more likely to embrace 

new ideas and enhance their creativity, 

leading to greater innovation. However, 

research by F. Yousaf et al. (2022) 

suggests that cultural intelligence can 

negatively impact innovation. Individuals 

who are more immersed in their own 

culture and show less interest in a 

multicultural environment may struggle to 

adapt quickly and accept other cultures. 

This group tends to feel uncomfortable in 

diverse settings, indicating that those with 

higher cultural intelligence are generally 

more open to new ideas and better 
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equipped to expand their creativity for 

innovative purposes. 

H3: Cultural Intelligence is positively 

related to Innovation 

The Effect of Cultural Intelligence on 

Knowledge Sharing 

Cultural intelligence consists of four 

interrelated dimensions: metacognitive, 

cognitive, motivational, and behavioral 

cultural intelligence (Van Greunen, 2021). 

According to Sousa et al. (2023), 

metacognition refers to an individual’s 

ability to reflect on and understand 

intercultural experiences. The cognitive 

dimension relates to a person's 

understanding of the similarities and 

differences between cultures. 

Motivational cultural intelligence 

involves a person's interest in 

experiencing and engaging with 

individuals from different cultural 

backgrounds. Lastly, the behavioral 

dimension encompasses a person's ability 

to adapt both verbal and non-verbal 

behaviors to fit various cultural contexts. 

Jayanto & Putra (2022) explains that 

cultural intelligence facilitates the sharing 

of knowledge and insights within 

multicultural teams, thereby fostering a 

positive social environment in workplaces 

and companies. Research by Angelis 

(2023) suggests that an individual's 

cultural behavior can significantly impact 

organizational goals, mission, vision, 

processes, responsibilities, design, 

communication, learning, and technology. 

Based on these insights, it can be 

concluded that cultural intelligence is 

positively related to knowledge sharing. 

Additionally, research by Jinlong et al. 

(2021) supports the assertion that cultural 

intelligence correlates positively with 

knowledge sharing. 

H4: Cultural Intelligence is positively 

related to Knowledge Sharing 

The Effect of Knowledge Sharing on 

Innovation 

Stoermer et al. (2021) define knowledge 

as the information processed by 

individuals, which includes ideas, facts, 

and skills that benefit individual, team, 

and organizational performance. To 

effectively share knowledge, it is 

necessary to provide relevant information 

related to tasks and knowledge, with the 

goal of assisting others, collaborating to 

solve problems, and developing new 

ideas. According to empirical research by 

Shaikh et al. (2021), knowledge sharing 

has a positive influence but does not 

significantly impact innovation. This may 

be attributed to the fact that it primarily 

involves sharing ideas rather than concrete 

knowledge that could enhance innovation. 

In contrast, studies conducted by Purba et 

al. (2023),, Games et al. (2022) and Lee et 

al. (2023) indicate that knowledge sharing 

has a significant positive impact on a 

company's innovation. These findings 

highlight the importance of workers' 

knowledge and skills, as they can 

contribute valuable new ideas that are 

beneficial to the company owner. 

H5: Knowledge Sharing is positively 

related to Innovation  

The Effect of Innovation on 

Performance 

Numerous companies are utilizing big 

data to develop innovative ideas and set 

themselves apart from competitors 

(Ghasemaghaei & Calic, 2020). Makgopa 

(2020) defined Business performance as 

the assessment of how effectively an 

organization utilizes its internal resources 
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and adapts to the external business 

environment. This effectiveness is 

reflected in financial indicators such as 

increased sales, profits, market share, and 

return on equity. Additionally, non-

financial performance metrics, including 

reputation, competitiveness, brand 

strength, and quality, also play a 

significant role in evaluating overall 

business performance. This understanding 

is the same as Rifqi et al. (2023) which 

says that innovation can drive company 

performance and create competitive 

advantages and play a role in allocating 

other resources to improve company 

performance. Canh et al. (2019) and 

Wibowo & Christiani (2020) agree that 

innovation significantly positively 

impacts a company's performance. 

H6: Innovation is positively related to 

Performance 

The effect of Cultural Intelligence on 

Innovation mediated by Knowledge 

Sharing 

Knowledge is a vital resource for 

organizations aiming to maintain a 

competitive advantage in the market F. 

Yousaf et al. (2022). According to Fan et 

al. (2020), sharing knowledge and insights 

can create a new blend of information, 

which in turn fosters innovative behavior. 

However, research by Hernawati & Tajib 

(2020) indicates that knowledge sharing 

does not positively mediate the 

relationship between cultural intelligence 

and innovation. Conversely, studies by 

Ratasuk & Charoensukmongkol (2020) 

and Jinlong et al. (2021) demonstrate that 

knowledge sharing within teams mediates 

the impact of team cultural intelligence on 

innovative performance. These findings 

support earlier research, emphasizing that 

knowledge sharing is a crucial process for 

cross-cultural teams to leverage the 

diverse skills and competencies of 

members from various cultural 

backgrounds. 

H7: Knowledge Sharing is positively 

related in mediating Cultural Intelligence 

on Innovation 

 

METHODS  

 In this study, the researchers 

employed quantitative research methods 

alongside primary research. According to 

Torrentira (2020), quantitative research 

provides estimates for large populations, 

reveals the attitudes of respondents, and 

presents results summarized in a statistical 

format with high precision and clear 

definitions. The researchers collected data 

through surveys, using questionnaires as 

their main tool. A survey involves 

distributing questions to research 

participants, who then respond to these 

questions individually. 

 Responses from research 

participants, commonly referred to as 

respondents, are personal and will be 

analyzed by researchers. The sampling 

theory used is based on Hair et al., which 

specifies that each question must have 10 

respondents. In total, there are 35 

questions related to five variables: 

intellectual capital (comprising Human 

Capital, Structural Capital, and Relational 

Capital), cultural intelligence (including 

Metacognitive Intelligence, Cognitive 

Intelectual Capital Performance

Culture Intellegence Knowledge Sharing
Inovasi
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Intelligence, Motivational Intelligence, 

and Behavioral Intelligence), knowledge 

sharing, innovation, and performance, 

with manufacturing companies as the 

research subjects. To conduct the research 

optimally, a total of 350 respondents is 

required. The questions posed to 

respondents use a Likert scale. The 

indicators on the Likert scale are as 

follows: strongly disagree (1), disagree 

(2), neutral (3), agree (4), and strongly 

agree (5). 

 

RESULTS 

Demographics 

Table 1. Age of Respondents 

Age Group Sum Percentage 

20 – 25 Years 

26 – 30 Years 

Over 30 Years 

121 

158 

75 

34.2% 

44.6% 

21.2% 

Total 354 100.0% 

Source: Data Processed (2024) 

The data presented in Table 1 

shows that the total number of respondents 

was 354. Among these, 121 respondents 

were aged 20 to 25 years, 158 were aged 

26 to 30 years, and 75 respondents were 

over 30 years old. 

Position 

Table 2. Position of Respondents 

Position Sum Percentage 

Employee 

Superior 

65 

289 

18.4% 

81.6% 

Total 354 100.0% 
 

Source: Data Processed (2024) 

According to the results shown in 

Table 2, the total number of respondents 

was 354. Among them, 65 respondents 

held positions as employees, while 289 

respondents were classified as superiors. 
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Gender  

Table 3. Gender of Respondents 

Gender Sum Percentage 

Man 

Woman 

152 

202 

42.9% 

57.1% 

Total 354 100.0% 
 

Source: Data Processed (2024) 

Based on the results of the 

respondents who filled out our research 

questionnaire in table 3, indicates that out 

of the 354 respondents, 152 identified as 

male and 202 identified as female. 

Work Experience  

Table 4. Work Experience of Respondents 

Work Experience Sum Percentage 

Less than 1 Year 

1 – 5 Years 

More than 5 Years 

72 

194 

88 

20.3% 

54.8% 

24.9% 

Total 354 100.0% 

Source: Data Processed (2024) 

Table 4 reveals the work 

experience of the respondents. Out of 354 

respondents, 72 had less than 1 year of 

work experience, 194 had between 1 to 5 

years of experience, and 88 had more than 

5 years of work experience. 

Outer Model 

In the Outer Model test, 

researchers utilize Smart PLS software to 

analyze the results of the collected data. 

The outer model consists of three testing 

components: the convergent validity test, 

the discriminant validity test, and the 

reliability test. 
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Convergent Validity 

The convergent validity test is 

divided into two parts: the outer loading 

test and the Average Variance Extracted 

(AVE) convergent validity test. 

Table 1. Outer Loading & AVE Data Test Results 

Variabel  Outer Loading AVE 

Intellectual Capital (IC) 

 

 

 

 

 

 

 

 

 

 

 

IC1 

IC2 

IC3 

IC4 

IC5 

IC6 

IC7 

IC8 

IC9 

IC10 

IC11 

IC12 

0.887 

0.851 

0.860 

0.853 

0.855 

0.827 

0.851 

0.845 

0.828 

0.791 

0.818 

0.827 

0.708 

Cultural Intelligence (CI) 

 

 

 

 

 

 

 

 

 

 

 

CI1 

CI2 

CI3 

CI4 

CI5 

CI6 

CI7 

CI8 

CI9 

CI10 

CI11 

CI12 

CI13 

0.807 

0.746 

0.776 

0.775 

0.741 

0.753 

0.746 

0.794 

0.716 

0.740 

0.789 

0.719 

0.746 

0.575 

 

Knowledge Sharing (KS) 

 

 

KS1 

KS2 

KS3 

KS4 

0.856 

0.820 

0.842 

0.892 

0.727 

 

Innovation 

 

INO1 

INO2 

INO3 

0.880 

0.830 

0.823 

0.713 

 

Performance 

PER1 

PER2 

PER3 

0.897 

0.877 

0.820 

0.749 

Source: Data Processed (2024) 

 

According to Purwanto & Sudargini 

(2022), to pass the recommended loading 

factor test, a value greater than 0.708 is 

required. This indicates that the construct 

can explain more than 50% of the variance 

in the indicators, thereby ensuring 
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acceptable reliability of the items. The 

results from the outer loading data test, 

presented in Table 1, show that all 

variables—intellectual capital, cultural 

intelligence, knowledge sharing, 

innovation, and performance—have met 

the requirements of the loading factor test, 

each exceeding the threshold of 0.708. 

 In terms of convergent validity 

measured by Average Variance Extracted 

(AVE), a construct must have a value 

greater than 0.5 to pass the AVE 

convergent validity test and avoid any 

convergent validity issues (Nasution et al., 

2020). The results from the AVE 

convergent value data test presented in 

Table 1 show the following values for 

each variable: Intellectual Capital with a 

value of 0.708, Cultural Intelligence with 

a value of 0.575, Knowledge Sharing with 

a value of 0.727, Innovation with a value 

of 0.713, and Performance with a value of 

0.749. Since all these values are above 0.5, 

they meet the requirements for the AVE 

convergent validity test. 

Discriminant Validity Test 

Table 1. Cross Loading Data Test Results 

Variabel  INTELLEC

TUAL 

CAPITAL 

CULTURAL 

INTELLIGE

NCE 

KNOWLE

DGE 

SHARING 

INNOV

ATION 

PERFORMANC

E 

Intellectual 

Capital (IC) 

 

 

 

 

 

 

 

 

 

 

 

IC1 

IC2 

IC3 

IC4 

IC5 

IC6 

IC7 

IC8 

IC9 

IC10 

IC11 

IC12 

0.887 

0.851 

0.860 

0.853 

0.855 

0.827 

0.851 

0.845 

0.828 

0.791 

0.818 

0.827 

0.100 

0.136 

0.057 

0.149 

0.163 

0.091 

0.193 

0.142 

0.123 

0.110 

0.111 

0.151 

0.137 

0.159 

0.120 

0.133 

0.158 

0.119 

0.155 

0.163 

0.160 

0.078 

0.175 

0.151 

0.104 

0.107 

0.139 

0.130 

0.168 

0.078 

0.148 

0.137 

0.147 

0.078 

0.147 

0.132 

0.146 

0.068 

0.157 

0.108 

0.153 

0.083 

0.118 

0.113 

0.125 

0.099 

0.131 

0.144 

Cultural 

Intelligence 

(CI) 

 

 

 

 

 

 

 

 

 

 

 

CI1 

CI2 

CI3 

CI4 

CI5 

CI6 

CI7 

CI8 

CI9 

CI10 

CI11 

CI12 

CI13 

0.154 

0.086 

0.191 

0.117 

0.099 

0.110 

0.082 

0.088 

0.151 

0.076 

0.090 

0.140 

0.098 

0.809 

0.746 

0.776 

0.775 

0.741 

0.753 

0.746 

0.794 

0.716 

0.740 

0.789 

0.719 

0.746 

0.260 

0.276 

0.303 

0.290 

0.237 

0.305 

0.247 

0.308 

0.253 

0.223 

0.217 

0.303 

0.225 

0.346 

0.341 

0.372 

0.348 

0.343 

0.321 

0.357 

0.399 

0.316 

0.381 

0.341 

0.362 

0.353 

0.402 

0.332 

0.337 

0.363 

0.304 

0.265 

0.316 

0.388 

0.292 

0.373 

0.306 

0.313 

0.293 

 

Knowledge 

Sharing (KS) 

 

 

KS1 

KS2 

KS3 

KS4 

0.111 

0.161 

0.163 

0.144 

0.271 

0.316 

0.334 

0.271 

0.856 

0.820 

0.842 

0.892 

0.271 

0.334 

0.383 

0.356 

0.229 

0.270 

0.242 

0.215 
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Innovation 

 

INO1 

INO2 

INO3 

0.116 

0.109 

0.164 

0.392 

0.354 

0.425 

0.336 

0.296 

0.369 

0.880 

0.830 

0.823 

0.321 

0.318 

0.362 

 

Performance 

PER

1 

PER

2 

PER

3 

0.130 

0.122 

0.135 

0.338 

0.406 

0.388 

0.221 

0.289 

0.217 

0.338 

0.406 

0.388 

0.897 

0.877 

0.820 

Source: Data Processed (2024) 

 

To determine discriminant validity using 

the cross-loading method, the outer 

loading for each construct variable must 

exceed the correlations with variables 

from other constructs (Rasoolimanesh, 

2022). Table 1 presents the results, 

showing that variables within the same 

construct have greater values than those 

from different constructs. This confirms 

that the test results meet the requirements 

for discriminant validity using the cross-

loading method. 

Table 2. Fornell-Lacker Criterion Data Test Results 

Variable Cultural 

Intelligence 

Innovation Intellectual 

Capital 

Knowledge 

Sharing 

Performance 

Cultural 

Intelligence 
0.758     

Innovation 

 
0.465 0.844    

Intellectual 

Capital 
0.513 0.156 0.841   

Knowledge 

Sharing 
0.355 0.398 0.172 0.853  

Performance 

 
0.436 0.398 0.148 0.281 0.865 

Source: Data Processed (2024) 

 

To establish discriminant validity using 

the Fornell-Larcker criterion, the square 

root of the Average Variance Extracted 

(AVE) for each construct must be greater 

than the correlations with other constructs 

within the framework (Rasoolimanesh, 

2022). This information is presented in 

Table 2. The results from the Fornell-

Larcker criterion test indicate that the 

square root of the AVE for each construct 

exceeds the correlations with the other 

constructs, demonstrating that the criteria 

for the Fornell-Larcker criterion have 

been met. 
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Table 3. Results of Heterotrait-Monotrait Ratio (HTMT) Data Test 

Variable Cultural 

Intelligence 

Innovation Intellectual 

Capital 

Knowledge 

Sharing 

Performance 

Cultural 

Intelligence 
     

Innovation 

 
0.533     

Intellectual 

Capital 
0.156 0.168    

Knowledge 

Sharing 
0.383 0.467 0.182   

Performance 

 
0.493 0.483 0.160 0.327  

Source: Data Processed (2024) 

 

Cheung et al. (2024) suggest that the 

acceptable threshold for comparing the 

correlation between two variables of the 

same construct should not exceed 0.9. As 

shown in Table 3, the correlation between 

the two variables remains below this 

threshold, indicating that the researcher 

has successfully passed the HTMT 

discriminant test. 

Reliability Test 

The reliability test is divided into two 

parts: the Cronbach alpha test and the 

composite reliability test. 

 

Table 3. Cronbach Alpha and Composite Reliability Data Test Results 

Variabel Cronbach’s Alpha Composite Reliability 

Cultural Intelligence 

Innovation 

Intellectual Capital 

Knowledge Sharing 

Performance 

0.938 

0.799 

0.963 

0.875 

0.832 

0.946 

0.882 

0.967 

0.914 

0.899 
Source: Data Processed (2024) 

 

According to Hair et al. (2014), a 

composite reliability value is considered 

acceptable when it exceeds 0.7. A value 

below 0.7 indicates insufficient internal 

consistency reliability (Haji-othman, 

2022). For the Cronbach's alpha, a 

recommended threshold of 0.5 is advised 

for each variable. As shown in Table 1, the 

tested composite reliability values exceed 

0.7, and the tested Cronbach's alpha values 

exceed 0.5. Therefore, it can be concluded 

that the researcher has successfully passed 

the reliability test based on these results. 
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Inner Model 

Table 1. Hypothesis Test Results 

Effect Hypothesis  T-

Value 

P-

Value 

Result 

Direct 

 

 

 

 

 

 

 

Indirrect 

effect 

Intellectual Capital – Inovasi H1 1.871 0.062 Insignificant 

Intellectual Capital – 

Performance 

H2 2.365 0.018 Significant 

Cultural Intelligence – Inovasi H3 3.237 0.001 Significant 

Cultural Intelligence – 

Knowledge Sharing 

H4 5.458 

 

0.000 

 

Significant 

Knowledge Sharing – Inovasi 

Innovation – Performance 

H5 

H6 

6.238 

3.062 

0.000 

0.002 

Significant 

Significant 

Cultural Intelligence – 

Knowledge Sharing – Inovasi 

H7 3.237 0.001 Significant 

Source: Data Processed (2024) 
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DISCUSSIONS AND CONCLUSIONS  

DISCUSSION 

Direct Effect 

H1: The Effect of Intellectual Capital on 

Innovation 

 The research we conducted adheres to 

the same standards as the previous study, 

which employs an alpha value of 5% 

(Rahmadi & Mutasowifin, 2021). This 

ensures that the t-statistic value is greater 

than 1.96 and the p-value is less than 0.05. 

The results from research conducted using 

the Smart PLS application indicated a T-

value of 1.871 and a P-value of 0.062 for 

the H1 hypothesis test. This suggests that 

the results of the H1 hypothesis test do not 

show a significant effect. These findings 

contrast with the research of Rideg et al. 

(2023) and Phonthanukitithaworn et al. 

(2023), which argue that intellectual 

capital positively influences innovation. 

Additionally, Najar et al. (2020) asserts 

that intellectual capital focuses on the key 

success factors necessary for future 

innovation investments. 

H2: The Effect of Intellectual Capital on 

Performance 

 The research we conducted adheres to 

the same standards as the previous study, 

which employs an alpha value of 5% 

(Rahmadi & Mutasowifin, 2021). This 

ensures that the t-statistic value is greater 

than 1.96 and the p-value is less than 0.05. 

Based on the results from research 

conducted using the Smart PLS 

application, the T-value for the H2 

hypothesis test is 2.365, and the P-value is 

0.018. This indicates that the results of the 

H2 hypothesis test are statistically 

significant. Aljuboori et al. (2022) state 

that to enhance company performance, 

managers should implement new 

strategies to improve their daily 

operations. Suripto & Gunawan (2019) 

explains that in a dynamic market, new 

companies often seek strategies and 

competitive advantages to ensure they can 

operate effectively, survive in the long 

term, and avoid failure. 

H3: The Effect of Cultural Intelligence on 

Innovation 

 The research we conducted adheres to 

the same standards as the previous study, 

which employs an alpha value of 5% 

(Rahmadi & Mutasowifin, 2021). This 

ensures that the t-statistic value is greater 

than 1.96 and the p-value is less than 0.05. 

The results from the research conducted 

using the Smart PLS application indicated 

a T-Value of 3.237 and a P-Value of 0.001 

for the H3 hypothesis test, confirming a 

significant effect. Additionally, research 

by Humaira et al. (2023) concluded that 

educators and governments should 

support students participating in 

international mobility programs to 

enhance their cultural intelligence during 

their study abroad experiences. This 

support can substantially improve 

students’ performance in innovative work 

behaviors within the academic 

environment. Furthermore, the findings 

from Hernawati & Tajib (2020) 

demonstrated that when companies 

implement employee cultural intelligence, 

it leads to increased innovation behavior 

among the workforce. 

H4: The Effect of Cultural Intelligence on 

Knowledge Sharing 

 The research we conducted adheres to 

the same standards as the previous study, 

which employs an alpha value of 5% 

(Rahmadi & Mutasowifin, 2021). This 

ensures that the t-statistic value is greater 

than 1.96 and the p-value is less than 0.05. 

In research conducted using the Smart 

PLS application, the T-value for the H4 

hypothesis test is 5.458, and the P-value is 

0.000, indicating that the results of the H4 

hypothesis test are statistically significant. 

Van Greunen (2021) notes that having 

general knowledge and understanding of 

specific cultures, including recognition of 

cultural similarities and differences, 

positively influences knowledge-sharing 

behavior among team members. 
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Additionally, the research by Ratasuk & 

Charoensukmongkol (2020) emphasizes 

that cultural intelligence is a crucial trait 

for individuals who wish to work 

effectively with people from diverse 

cultural backgrounds. Therefore, based on 

these supporting statements and research 

findings, it is clear that cultural 

intelligence significantly impacts 

knowledge sharing. 

H5: The Effect of Knowledge Sharing on 

Innovation 

 The research we conducted adheres to 

the same standards as the previous study, 

which employs an alpha value of 5% 

(Rahmadi & Mutasowifin, 2021). This 

ensures that the t-statistic value is greater 

than 1.96 and the p-value is less than 0.05. 

Based on the research results obtained 

using the Smart PLS application, the T-

value from the H5 hypothesis test was 

6.238, and the P-value was 0.000. This 

indicates that the results of the H5 

hypothesis test had a significant effect. 

These findings align with research 

conducted by Purba et al. (2023), Games 

et al. (2022) and Lee et al. (2023), which 

also reported a significant positive effect. 

The studies suggest that knowledge 

sharing plays a crucial role in enhancing a 

company's innovation, highlighting the 

importance of employees' knowledge and 

skills as they can introduce valuable new 

ideas appreciated by company owners. 

H6: Innovation is positively related to 

Performance 

 The research we conducted adheres to 

the same standards as the previous study, 

which employs an alpha value of 5% 

(Rahmadi & Mutasowifin, 2021). This 

ensures that the t-statistic value is greater 

than 1.96 and the p-value is less than 0.05. 

In the research conducted using the Smart 

PLS application, the T-value from the H6 

hypothesis test was 3.062, with a P-value 

of 0.002. This indicates that the results of 

the H6 hypothesis test were statistically 

significant. These findings are supported 

by Canh et al. (2019) and Wibowo & 

Christiani (2020), who agree that the two 

variables are interconnected. As explained 

by Rifqi et al. (2023) and Makgopa 

(2020), innovation is a crucial component 

in the business world, as it helps enhance 

a company's performance and 

competitiveness in the market. 

H7: The effect of Cultural Intelligence on 

Innovation mediated by Knowledge 

Sharing 

 The research we conducted adheres to 

the same standards as the previous study, 

which employs an alpha value of 5% 

(Rahmadi & Mutasowifin, 2021). This 

ensures that the t-statistic value is greater 

than 1.96 and the p-value is less than 0.05. 

The results of the research conducted 

using the SmartPLS application show that 

the T-value for the H7 hypothesis test is 

3.237, and the P-value is 0.001. This 

indicates that the results of the H7 

hypothesis test are statistically significant. 

Furthermore, Ratasuk & 

Charoensukmongkol (2020) explain that 

teams with high levels of cultural 

intelligence are more proactive in sharing 

knowledge, which leads to better 

evaluations of their innovative 

performance compared to teams with low 

levels of cultural intelligence. Similarly, 

research by Jinlong et al. (2021) highlights 

that employees with high cultural 

intelligence are more engaged in 

knowledge sharing with colleagues. This 

behavior ultimately fosters the creation of 

innovative ideas and practices that support 

workplace innovation. 

CONCLUSION 

 The study's results revealed the 

following key findings: 1) Intellectual 

Capital has no effect on Innovation., 2) 

Intellectual Capital positively affects 

Performance. 3) Cultural Intelligence 

positively affects Innovation., 4) Cultural 

Intelligence positively affects Knowledge 

Sharing. 5) Knowledge Sharing positively 

affects Innovation., 6) Innovation 

positevely affecs on performance, and 7) 
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Cultural Intelligence affects Innovation 

through Knowledge Sharing as a 

mediating variable. 

 These findings confirm that both 

Intellectual Capital and Cultural 

Intelligence influence Innovation, with 

Knowledge Sharing serving as a 

significant mediator. However, the first 

hypothesis (H1), which examined the 

impact of Intellectual Capital on 

Innovation, did not yield a significant 

effect. The findings of this study align 

with those of Yuwono (2021), which 

emphasizes the importance of the 

government's role in supporting corporate 

innovation. This is particularly significant 

to examine, given that local governments 

are responsible for fostering innovation 

development. Therefore, further research 

is necessary in this area. 

LIMITATIONS 

 This research encompasses several 

key aspects. Firstly, it employs 

quantitative research methods in 

conjunction with primary research. 

Secondly, the researchers collected data 

through surveys that utilized 

questionnaires. Lastly, the study is 

grounded in existing literature, 

referencing previous research conducted 

by others. 

 The findings of this study indicate 

that Intellectual Capital and Cultural 

Intelligence have a significant impact on 

Innovation. Furthermore, Knowledge 

Sharing has been shown to be a strong 

mediator in this relationship. Additional 

research is necessary to achieve a more 

comprehensive understanding of this 

topic. 
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