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Abstrak

MYQO2 program name is derived from Oil and Oxygen (02) and basically to give awareness to all
of the danger by disposing used cooking oil and the importance of keeping our nature alive. MYO2
Program is a tree planting program that was organized by School of Hospitality & Creative Arts
(SHCA), MSU Shah Alam and the main goal is to prevent plant photosynthesis and collect waste
oil to make fertilizer for tree planting in Kanching Falls. Also, the program has been conducted in
Kanching Falls, Rawang Selangor since 2018. It is our responsibility to embrace care for the
environment towards sustainability. Therefore, this program also supporting four SDG’s which is
SDG12 - Responsible Consumption and Production; SDG14 — Life below Water; SDG15 — Life on
Land; and lastly SDG17 - Partnership for Goals where MSU has partnering with Shah Alam City
Council and Tourism Selangor. The aim of this study is to find the linkage between visitors’
perception towards MYO2 Program that will be impact on value of attraction, facilities and service
management and ecotourism activities. The findings were evaluated using SPSS and a quantitative
approach was used. The total number of questionnaires distributed was 202. The respondents chosen
were from the students of School of Hospitality and Creative Arts (SHCA) that participated in the
program and visitors of Kanching Falls by using online questionnaires. A quantitative approach is
used for this research by distributing online questionnaires to collect data from respondents. Also,
the researcher disseminated the information through various channels in social media platforms.
From the findings, facilities and services management has positive relationship towards visitor’s
perception on MYO?2 Program. At the end of this research, when it comes to visitors’ perception on
MYO2 Program, researcher is becoming more interested in figuring out what are their perception.
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Introduction
Background of the Project

Tourism is a multi-sectoral activity that requires inputs of an economic, social,
cultural and environmental nature and generates employment directly and indirectly
with the growth in other related industries. (Emili et al.,2023). In recent years,
Malaysia has become one of the most important tourist destinations in the world.
Currently, the tourism sector is an important contributor to the economy and is
identified as one of the major sources of foreign exchange earnings and a catalyst
to economic growth (Sakolnakom, 2020). In addition, Hussain et al (2020)
mentioned that Malaysia significantly benefited from its rich cultural diversity,
beautiful landscapes, and the harmonious relationships observed among its citizens.
Historical walking tours, cultural events, and traditional arts and performances are
among the activities that attract visitors to the country. Ecotourism in recent times
has been confirmed to be a catalyst for sustainable economic and environmental
development (Mondino et al.,2019). Jaini et al (2021) also discussed that
ecotourism is one of Malaysia's biggest tourist attractions which is characterized by
ancient rainforests, beautiful beaches and reefs, spectacular natural formations and
unparalleled biodiversity.

Literature Review

Value of Attraction

The value of an attraction includes its scenic beauty, the opportunity for education,
and the natural resource integrity; however, to be chosen as the final decision by
visitors, attractions must be unique (Tseng et al.,2019). Tseng also stated that clear
and abundant resources are also presented as values of attractions. Destination
attractiveness is also referred to as tourism potential. The destination should include
high-quality basic elements that can influence tourists’ decision-making when they
select their trips, such as attractions, accommodations, and accessibility (Tan et al.,
2023). Also, according to Isa et al. (2019), people are drawn to engage with places
that help them relax and have a positive experience, as a result, physical spaces are
objects of place affection and can attract visitors to a site. The development of
creative tourism supports the destination economy, positively impacts the
destination attractiveness, and contributes to visitors' experience with the
destination (Wang et al,.2020). Accordingly, many regions focus their efforts on
developing creative attractions at their destinations to satisfy visitors' needs, but
such destinations currently face stiff competition as many destinations have
comparable attractions (Suhartanto, 2020). The experience quality as an interaction
between tourists and the landscape in a destination, the landscape that is meant is
not only the interaction of the social and cultural environment but also the
geographical form of an island destination (Haji et al,.2021). Customer satisfaction
is an assessment of a service relative to expectation, while service quality implies
the customer’s evaluation of the overall quality of a service (Mustafa et al., 2022).
Fiorentino (2019) mentioned that there are powerful media forms that can shape the
current food trend world, and media can harm restaurant advertisements and food
trends that go viral thanks to social media influencers, and so on. Social networking,
which incorporates several Internet-based networks, aims to minimize opportunities
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for individuals to communicate and share information regardless of their location,
(Wang et.al 2020). Influencers on social media communicate with their fans and
create a new messaging strategy that is seen as informative and truthful (Lou &
Yuan,2019).

Facilities and Services Management

Tourist facilities cater to the diverse and manifold facilities for the tourists. To
promote tourism, tourism facility design standards and development need adequate
attention. (Rakib et al,.2020) . Infrastructures for ecotourism should concentrate on
showcasing and appreciating the natural values of a region, and should not require
changing the natural environment for practices contrary to that intent. (Burton-Tairo
et al, 2020). Every approved facility must be sensitively planned and maintained to
ensure that it is consistent with the nature and character of the site and complements
the management of the National Park it is situated in (Ramyar et al, 2020). Often,
ecotourism destinations are located in natural remote areas, and so facilities,
including infrastructure, must be built to serve tourists (Hsu, 2019). Besides, the
quality of facilities should be increased, and, with reasonable financial control,
tourism goods should be diversified (Leung 2021). The experience quality as an
interaction between tourists and the landscape in a destination, the landscape that is
meant is not only the interaction of the social and cultural environment but also the
geographical form of an island destination (Haji et al, 2021). Facilities may not be
appropriate for local conditions and may create difficulties for residents, such as
ecological resource damage (Lee et al, 2019). However, Lee (2019) argued that
particular features of facilities, such as convenience and accessibility for tourists,
are significant for attractions, but conflicts usually occur during the development of
attractions.

Ecotourism Activities

Ecotourism has been defined as environmentally responsible travel to natural places
with a conserved environment, promoting the well-being of the villagers and
including interpretation and education (Oladeji et al, 2022). Ecotourism activities
involve natural resources and tourist activities that are utilized to preserve nature
and culture, promote conservation, expand environmental awareness, and provide
community benefits for the people involved; ecotourism activities attract tourists
(Tseng et al., 2019). The activities must satisfy tourists, and they include multiple
attributes (Ocampo et al., 2022). Ocampo (2022) also discusses that ecotourism
activities are provided activities that promote natural resource preservation by
educating tourists, residents and stakeholders. Community participation leads to
successful ecotourism; rural communities must assume responsibility for
environmental and natural resource management (Wondirad et al 2019). Local
communities are significant stakeholders that can directly affect the results of
environmental management and development (Masud et al., 2019).

Aims of the Project

Kummitha et al (2021) mentioned that Ecotourism provides a platform for tourism
with the potential to heighten the awareness of both visitors and the local

Nurul Farah lzzah Zailani dkk 106 ISSN: 2776-5652



éth Vol. 4, No. 1, (2024
ConCEPt o

community, fostering a deeper understanding and appreciation of nature, local
inhabitants, and their culture. The outlook of visitors regarding the ecotourism
environment serves as an indicator of how tourists or visitors wish to engage with
their surroundings, influenced by their individual preferences intertwined with
cultural, social, and environmental factors. (Junus et al., 2020). Thus, although a lot
of the previous research associates repeat visitation with destination loyalty in
determining tourism satisfaction, no articles from Malaysia so far have dealt with
the perception of residents on the impact of tourism towards support for tourism
development. In this overview of the study, some discussions will interpret the
balanced portion size. This research study on the visitors’ perception of the MY02
Program in Kanching Falls. This research aims to explore more about the visitors’
perception of the value of attraction, facilities and services management and
ecotourism activities.

Problem Statement

Despite the increasing interest in ecotourism, there is a notable absence of
standardized metrics to comprehensively evaluate the impact of ecotourism
development on visitor satisfaction. (Fallah et al,.2021). Jackson (2022) discussed
that the intersection of cultural sensitivity and ecotourism remains an understudied
area, potentially leading to mismatches between visitor expectations and the
preservation of local cultures. On the other side, with the advent of technology,
there is a growing need to explore its impact on visitor experiences in ecotourism
settings (Nautiyal et al., 2023). While the importance of ecotourism attractions for
fostering environmental conservation and sustainable tourism development is
widely acknowledged, there is a research gap in understanding the inherent value
of these attractions and how such value aligns with visitor perceptions. (Carrascosa-
Lopez et al,. 2021).

Methods

For the effective collection of data, this research will adopt a methodical and
organized approach to streamline the data analysis process. This section of the study
will comprehensively detail various aspects such as the target population, the
population frame, and the sampling techniques employed for conducting the survey.
An online survey method will be utilized in the selected area by focusing on
evaluating visitors' perceptions of the MY02 Program. Primary data collection will
be conducted through survey questionnaires distributed within the Management and
Science University (MSU), targeting the students who have join the program.
Additionally, the survey will be extended to visitors, both within the university and
at Kanching Falls, to gather insights into their views on the MY02 Program. The
questionnaire format will be close-ended, allowing for more structured and
quantifiable responses. The research will employ both interval and nominal scales
for the research instrument. The data collection will be predominantly based on
online surveys, facilitating a wider and more diverse participant reach. Analysis of
this data, descriptive analysis will be employed to interpret the findings
systematically. Furthermore, correlation analysis will be used to explore the
relationships between different variables. The primary objective of this
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methodology section is to ensure transparency and consistency in the research
procedures in alignment with the goals of the research. By doing so, it aims to
enhance the respondent's comprehension of the issues addressed in the research,
facilitating a deeper analysis of the collected data. This thorough approach is crucial
for accurately capturing and understanding the perceptions of visitors towards the
MYO02 Program.

Result and Discussion

In general, the questionnaire survey reports are used to produce a summary
description of descriptive analyses. The background of the respondents will be
described in this descriptive analysis. A total of 107 out of 202 respondents are
female, making for more than half of the total. After that, researcher assess the ages
of respondents, which reveals that the bulk of our respondents are between the ages
of 23 until 27, with the youngest responders to this questionnaire sample being
between the ages of 18 until 22.

Table 1
Background of respondent
Background Category | Frequency | Percentage (%)
Gender Male 95 47.0
Female 107 53.0
Race Malay 181 89.6
Chinese 13 6.4
Indian 7 3.5
Other 1 0.5
Education Certificate 24 11.9
Diploma 79 39.1
Bachelor 96 475
Master 2 1.0
PhD 1 0.5
Status Current Students 101 50.0
Occupation
Employed 97 48.0
Retired 1 0.5
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Other 3 15

Based on table 1, the majority of our respondents hold a bachelor degree level, 96
out of 202 respondents have a bachelor's degree, according to the survey. Aside
from that, almost all of the respondents (181 out of 202) are Malay and Islam (184
out of 202). Finally, the majority of respondents are students (101 out of 202).

Table 2

Reliability analysis
Iltems Number of Cronbach’s
Items Alpha
Value of Attraction 7 .896
Facilities and Service Management 7 .906
Ecotourism Activities 5 .868
Visitor Perceptions Towards MY02 6 912
Program

Refer to table 2, the Cronbach's Alpha reliability test was used to evaluate the
accuracy of 25 items used to assess visitors ‘perceptions on the MY02 Program in
Kanching Falls. Facilities and services management has the maximum Cronbach's
Alpha score of 0.906 among the variables on visitors’ perception, led by value of
attraction with a reliability score of 0.896. Ecotourism activities results in third with
a reliability score of 0.868. Most of the respondents of the survey are female with
the frequency of female respondents being the highest compared to male
respondents for the gender section. The number of female respondents was 107
(53.0%). Meanwhile, the male respondent recorded 95 with (47.0%). This is
because most female respondents are likely to spend their time with their friends in
Kanching Falls.

Table 3
Summary of Correlation

VA [EA |FSM | VP

VP | Pearson Correlation | .488 | .633 | .688 | 1

Sig. (2 tailed) .000 | .000 | .000

**Value Attraction (VA), Ecotourism Activities (EA), Facilities and Service
Management (FSM), Visitor Perception on MY02 Program (VVP)
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Pearson correlation analysis is used to analyze the direction and strength of a
positive or negative interaction between two continuous variables. The Pearson
correlation coefficient (r) can be somewhere between -1 and 1. From the above table
3 it shows that if the r value is less than 0.20, the correlation between the
independent and dependent variables is very weak. The highest relationship
strength is between 0.90 and 1.00, indicating that the factors are highly correlated.
A mild/ weak correlation is shown by a R value of 0.20 to 0.40, a moderate
correlation by 0.4 to 0.70, and a very high correlation by 0.70 to 0.90.

The table 3 showed that the value of attraction that was shown was 0.64 was a strong
correlation between the other variables. Therefore, for facilities and services
management and ecotourism activities the result correlation was 0.688 and 0.470
were also strong correlations among other variables. The N correlation as shown in
table above, as well as all correlation significance, total 0.00, indicating a fair and
strong correlation between all variables, all the results in table 4 have the significant
correlation.

Based on this analysis, an important finding is obtained, in which Visitor
Attractions have a moderate correlation with visitor perception on MYO2 program
with the .470 but the descriptive analysis shows that the mean is sufficiently strong
(M=4.13 to 4.36). For the statement *“ Kanching Fall has a landscape scenic view;
has the highest mean (4.36) because a good landscape will create a good destination
image that can increase the value of attraction and persuade more tourists to come
and visit.

Facilities and Services Management have a positive relationship with visitors’
perception of the MY02 Program in Kanching Fall. These factors also impact the
facilities in tourism sites including infrastructure, accessibility and
accommodations. Moreover, the facilities need to meet the quality standard to
ensure the best services (Arsic et al., 2017). However, the respondents disagree with
the statement that “There were enough toilets and washrooms”. It shows that there
is a lack of facilities that are provided in Sg Kanching. It is also necessary to have
high-quality facilities in attraction locations with wildlife conservations (Sriarkarin
and Lee,2018).

Conclusions
From the results of the research and discussion described in the previous chapter,
the following conclusions were drawn:

1. Value of Attraction, Facilities Management & Services and Ecotourism
Activities affect visitor perceptions towards MYO2.

2. Partially, the factors of Facilities Management & Services and Ecotourism
Activities have a positive effect on MYO2. At the same time, the value of
attraction does not affect the program of MYO2.
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3. Of all the factors in tourism, the value of attraction factor has a high chance
of determining eco-tourism development in Sg Kanching.
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